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Wedding Trends - China

“Although China is getting more tolerant of different
ways of living, this is still a collectivistic society —
valuing family cohesion and conformity. This means
dating, wedding planning and marriage counselling
businesses will not become sunset industries. In fact,
young couples are more likely to share wedding-related
tasks with each ...
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Marketing to Pet Owners - China

“The pet industry will continue on an upward trajectory,
especially related to cat ownership. This is because
people want to fill the emotional void in their lives (eg
parenthood) without completely changing their
lifestyles. As pet owners value animals’ companionship a
lot, marketing communications and product benefits
could be around ...
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Festival Shopping - China

“Festivals are reshaping consumers’ spending patterns,
especially online shopping festivals. Greater spending
power and choice are driving individualisation among
consumers and the need for innovation by retailers and
brands. Demand for better quality experiences is also
driving the convergence of festival shopping with festive
entertainment into so-called “retailtainment”. Travel
spending ...
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