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Attitudes towards Sustainable
Packaging - China

“Eco-consciousness is rising quickly through regulatory
efforts and media communications. Chinese consumers
are starting to take waste problems seriously, hidden
behind the boom of fast fashion, online shopping and
delivery services. Instead of pushing the problems to the
brands, most consumers have been making efforts to
avoid single-use items and ...

Marketing to Young Families -
China

“Changes in parents’ attitudes towards teaching and
parenting have directly influenced their preferences
when choosing child-related products and services.
Free-range parenting, which differs from traditional
thinking, is increasingly accepted. Young parents are
more likely to encourage their children to participate in
various activities, including sports and other skills
training, and ...

HYFER K ERESE - China

“REXHEMBILARNSERIERE | XTEfbi11EE
SHFRRNRARSN , SEEZNINET. 5
FRBARSNRFABIBITRGER, FRLFE]
BB T 2 58 E3) , BiEEshMAMmEEsEll , &
MEBIEMFUE ILMSRIER. Rt , FRIGEFIL
AHEREERL ¥ TR, WERAMIFRRE. I
Sh, AR ABAESH A EAERAEMER., X
MM , ERMEF AT MAFNEHRE , £5ES
B LEMRX TR, ~

— Wk, RBT AT

reports.mintel.com



