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Auto Market Beat - Q4 - China

“The sales volume showed growth of over 8% in Q4
2020 compared to Q4 2019. The year-end rise effect was
truly significant. The sales volume of passenger cars in
2020 experienced a smaller decline than 2019, as the
rigid demand for car usage and the recovery of
consumer confidence in ...
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Car Purchasing Process - China

"Only less than 40% car owners purchase their cars
within the original budgets, while the majority pay extra
for better configuration or upper models on car
purchase. Such willingness to upgrade stays strong, as
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Car Aftermarket - China

“The growth momentum of the car aftermarket remains
solid with the number of registered passenger cars
predicted to exceed 220 million in 2020. Rising
awareness of regular maintenance and interest in car
modification are creating potential opportunities in the
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over 70% of surveyed car-owners state that upgrading is aftermarket as well. 4S stores remain strong in
essential for the next car even under ... specialised repair, but ...
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Auto Market Beat - Q3 - China

“Overall volume sales in the third quarter of 2020
demonstrated monthly average growth of 8% compared
to the third quarter of 2019. On the one hand, volume
sales of luxury brands continued steady growth in the
second quarter, reflecting the stable consumption
capacity of consumers targeted by luxury brands. On ...
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Car Usage Habits: Incl Impact of
COVID-19 - China

“The rise of individual car use after COVID-19 is
prominent for both essential trips and leisure travel,
since only 12% of surveyed car owners reply their car use
hasn’t increases for any of the listed occasions. With
more time spent in cars, in-car health and safety has
become a top-of-mind ...
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Lifestyles of Luxury Car Owners -
China

“Compared with the overall car market, the luxury car
market is more resilient and will become more
competitive after COVID-19 as the financial status of
those who plan to purchase luxury cars is less impacted
and upgrading demand persists."

— Gloria Gan, Research Analyst, 30 June 2020

Auto Market Beat - Q2 - China

“The sales volume showed a V-shaped recovery in Q2
after the underperformance in Q1. This pattern,
however, is represented by a quick recovery to the
normal level of consumption rather than a consumer
spending surge fuelled by pent-up demand. The sales of
luxury brands have been stable through the first ...
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Changing Landscape of Car
Retailing after COVID-19 - China

“The shut-down of offline car dealers and trade markets
put a temporary pause on the car retailing industry
during the lockdown period of COVID-19, since car
retailing is an industry that heavily relies on the trade
dealership model. The impact of COVID-19 has made
both car brands and consumers more ...
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Auto Market Beat - Q1 - China

“With the rough start and overall sales being impacted
by the outbreak in the first quarter of 2020, how to show
an outstanding performance in the following quarters
becomes a common question for brands. From the
perspective of product development, Toyota, BMW and
Mercedes-Benz gained positive growth against an
overall ...
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Auto Influencers - China

“Communications between automotive influencers and
consumers are more active than we had expected in both
means of contact points and interactive engagements.
Automotive influencers have significant impact on
consumers’ car purchasing consideration, especially on
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car grades of interior specification. On the other hand,
consumers have a clear understanding and preference ...
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