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Home Insurance - UK

“Home insurers stand to benefit from adding value to
their propositions, in a market where price competition
remains a major challenge. Policy flexibility and tools to
help people calculate the cover they need will appeal to
new and existing customers, whilst the growing
popularity of smart devices gives insurers an ...

Consumers and the Economic
Outlook - Quarterly Update - UK

“Financial well-being and confidence was lower in each
of the three months to October than we reported
throughout the summer months. This matches the
stagnant economic performance in August and
September. Overall though, most consumers are still
getting by, and remain relatively optimistic about their
financial future.”

– Rich ...

Consumers and Gadget Insurance
- UK

“People want to keep their devices for longer and are
keen to protect them. Gadget insurance has a strong
case in a world of expensive, indispensable technology
and sustainable-minded consumers. Simple, relevant
products that provide clear value appeal to owners, but
insurers also need to find a spot at the ...

Consumers and Health Insurance
(PMI and HCPs) - UK

“Conditions are tough in the UK private health
insurance market, with affordability putting pressure on
customer numbers and Brexit creating a more cautious
corporate climate. Providers are rightly focussed on
customer retention and controlling costs in order to
maintain profitability.”
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