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December 2017

Marketing to Young Parents -
China

“Chinese mums and dads have a higher tendency to
share household responsibilities and a willingness to
encourage independence in their children (and
themselves) than previous generations have.
Educational high-tech tools (eg language learning and
financial management) and taking care of pets are more
likely to be considered a help rather ...

November 2017

Marketing to Teens - China

“Although academic achievement is the top priority, the
growing level of entrepreneurship enables teens to feel
less stressed about their grades. They (and their
parents) are less keen to follow the traditional route
from school to a job for life before retiring. New
opportunities lie in financial services, technology
products ...
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Marketing to Students - China

“Chinese university students are more into trend-
leading brand propositions than before and respect
values that they do not necessarily agree with. They tend
to be more laidback than older generations —
appreciating flexible opportunities for learning and
earning and shying away from aggressive and pushy
ways to achieve.”

August 2017

Trends in Health & Wellness -
China

“Consumers feel healthier than two years ago, while a
good number of them are more interested in holistic and
non-medical health management approaches. As the
importance of emotional healthcare is increasingly
acknowledged, more people tend to eat healthy food and
do sports not just for health but to induce happy ...

July 2017
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June 2017

Marketing to Mintropolitans -
China

“Despite their strong self-confidence and positive
attitude towards future, Mintropolitans are more
emotionally stressed than the rest of consumers. They
acknowledge the importance of purchasing ethical
brands, but the underlying reason is less of an altruistic
act but more about self-protection from increasing
pollutions.”

— Alina Ma, Senior Research ...
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May 2017

Consumer Attitudes towards
Luxury - China

“As more affordable luxury brands and items are
available, the Chinese luxury market is performing well.
Desire for luxurious experiences is on the rise, but the
majority of Chinese consumers tend to treat luxury as a
collective concept and are yet to recognise the unique
brand value of different luxury ...

April 2017
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Marketing to Singles - China

“The singles market is made up with diverse minds —
some happy (and voluntary) to be single and some
struggling to get married (ie married-people-in-waiting),
but their passions, hobbies and interest in diverse
campaigns and promotions are similar to married
people. That singles are less active in social activities,
less ...

February 2017

The Chinese Consumer - China

“Consumers have become more conservative spenders
from seeing the slowing economy and feeling more
pressure both from work and financially. Meanwhile
they are eager to live a healthier and more exciting
lifestyle. This requires them to learn and become
smarter shoppers — being able to gauge a product’s
quality and ...
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Marketing to Over-55s - China

“Three misconceptions about senior consumers:
assuming they tend to live the old fashioned way and
thus think less about improvement and would pay more
for premium or advanced product features just because
they can afford and not recognising the diversity of the
senior consumers in terms of their values and ...

reports.mintel.com



