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Car Finance - China

“Chinese consumers’ car financing methods are still
conservative, especially consumers in tier two cities.
Bank is the main car finance method for consumers. The
top three methods that surveyed respondents chose are
household savings, car-specific loans from banks and
personal savings (48%, 46% and 46% respectively). On
the other hand ...
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Personal Investment Products -
China

“Investors who have an annual household income of
over RMB 500,000 are actually not that different from
general consumers in terms of investment experience
and preferred products. They are pretty mainstream.
High risk high return product preferers tend to be those
who have a high educational background or 40-49-year-
olds ...
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Consumer Spending Priorities -
China

“There are many grounds to believe continuous growth
in consumer spending will take place in 2018, but
businesses should not simply conclude that growth will
be easy in every sector. When it comes to luxury
indulgences, holidays and beauty services are going to
catch more share of consumers’ discretionary spending
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Consumer Attitudes towards
Housing Needs - China

“Young adults in China, eg post 90s, show a more
welcoming attitude towards renting. However, that is
because they are willing to spend more of their income
in improving living quality when they are tenants. They
still hold a strong mind-set at owning a property of their
own. To attract ...
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