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Consumers and the Economic
Outlook - Quarterly Update - UK

“Financial well-being and confidence was lower in each
of the three months to October than we reported
throughout the summer months. This matches the
stagnant economic performance in August and
September. Overall though, most consumers are still
getting by, and remain relatively optimistic about their
financial future.”

— Rich ...

October 2018

Grocery Multiples: Reconfiguring Seasonal Shopping (Spring/

the Non-food Offer - UK Summer) - UK

“Over the past five years pressure has been placed on the “The UK retail sector was boosted by a number of
supermarket sector in the UK, with the rise of significant events during the 2018 spring and summer
discounters, online and convenience stores taking away months. Not only did retailers benefit from the usual
a traditional dependence on the larger store format. As occasions like Easter, but The Royal Wedding and
such the traditional big four have had to readjust the England’s FIFA World Cup performance gave

formats of their larger ... consumers even more reasons to celebrate and spend.
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