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Colour Cosmetics - Eye and
Eyebrow - China

“Although facing challenges, the eye and eyebrow
makeup sector will still see positive growth in 2023 by
riding on the dopamine beauty trend and promoting
bold eyeshadow colours into more daily occasions. But
as a sector that carries the strongest colouring
characteristic, eye and eyebrow makeup will expect
further growth ...
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Colour Cosmetics - Lip - China

“In the context of intentional spending, lip colour
cosmetics must prove their value by delivering better
skin sensations, solving frustrating lip issues and
conducting comprehensive market education.
Meanwhile, brands can resonate with consumers by
redefining natural makeup style under new ways of life.”

— Jane Chai, Senior Research Analyst
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Skin Beauty Services - China
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Fragrance Trends in BPC - China

"China's fragrance market shows remarkable resilience
amidst COVID-19 disruptions, with steady growth
projected in 2023. The market is expanding beyond the
product's olfactory appeal, touching on aspects of
cultural identity, wellbeing, and emotional
enhancement. There is an evident potential for brands
to engage consumers with clean formulations, unique ...
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“The prioritized recovery needs for cosmetic surgery
takers are hydration and repairing skin barriers. But
consumers think they are savvy enough and tend to
judge the product efficacy by checking repairing
ingredients contained rather than relying on medical
seal and for post-surgery claims. Non-invasive skincare
procedures are still the most ...
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BPC Ingredient Knowledge -
China

“Consumers’ enthusiasm for natural ingredients
presents opportunities for manufacturers to explore the
possibility of replacing effective natural ingredients as
an alternative to stronger ingredients associated with
potential irritation to skin. Brands could leverage the
safety and mildness of natural ingredients while
educating consumers on their advanced efficacy.
Focusing on solving ...
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Format and Texture Trends in
BPC - China

“Consumers are becoming more discerning; while they
are willing to pay more for the novelty of texture/format,
their expectation on efficacy and convenience is also
high. This calls for brands to further innovate on the
texture sensory and absorption rate, as well as a
formula’s lasting performance through the ...

Managing Skin Conditions - China

“Besides soothing and stabilising, skincare products for
sensitive skin also require advanced benefits such as
anti-aging and whitening. Brands can leverage special
ingredients, such as self-developed ingredients or
botanical alternatives, to convince consumers who
desire to achieve advanced benefits but enjoy the
mildness of the products. In addition, providing
CONSumers ...

reports.mintel.com



MINTEL

“MEEBEA—MEE , MXNEREAERSIN , RE

A TXMEA R, TRERFRADMASFE (BUF R
“KEMP) R BITHEXAMASEAEN , BHREY)
RBEARPFTUACINTIST , WRESE T RREN
Mo ERA BTSN, 7

- HLF , REMPRERISS

March 2023

The Green BPC Consumer - China

“Clean beauty, as a marketing term, still carries
attractiveness to consumers despite remaining
confusions about the meaning. No matter whether BPC
brands position clean beauty or not, they need to be
really mindful to ensure that they have competitiveness
over product safety and efficacy in the ever competitive
market.”
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