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Infant Milk Formula - China

“In the post registration era, leading players are gaining
bigger market share with unqualified players being
squeezed out. Big SKU strategies have also helped
established brands strengthen winning positions by
concentrating resources on research and marketing.

Although a declining birth rate sounds alarm bells for
IMF demand, willingness to trade ...

Attitudes towards Light Meals -
China

“The rise of light meals is the result of consumers’
growing awareness of the importance of having a
healthy diet. To attract more consumers, a light meal
should contain nuts and seeds, fruit and coarse grains at
the same time, and be paired with nutritious and
functional soft drinks, such ...
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Plant-based Diet - China

“Consumers with growing health concerns are
embracing the power of plants, and while they hold
positive perceptions towards plant-based food and
drink, they will lean towards diets that are curated to
Chinese palates. The demand for more diverse offerings
in premiumised plant-based food and drink provides a
healthy market outlook ...

BT - China

“RATHBRENMERYZER , EEEHTEREBEH
—RIERENTK. SFTmiaeFRR B~ mRRE™
5, ARSI | FEEST AR RS
A RIHBRENER. ”

- ZFIEM , FRHHID

reports.mintel.com



MINTEL

“hEZR AORIBKA W HRRECHNS RER M
AR AL | FEBAFRAR TR IEMFE THE RV E
FENITEEFHIENER . TR , S54RI
ITER | BT A REHE KT AR B A2 F]
HEAEIEL 2R, 7

— BB, SEFHRSMIN , KGR

February 2019

Biscuits, Crackers and Cookies -
China

“Even though consumers are still craving indulgence,
traditional biscuits can no longer meet the needs of new
generations of consumers. In a highly competitive
market with high product homogenity, biscuits
producers that can provide innovative formulations
while considering biscuits’ healthiness and freshness
could satisfy consumer needs.”

—Bella Li ...
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Over-55s' Eating Habits - China

“The growing senior segment in China has opened up
tremendous opportunities for companies to bring
innovative, quality foods and drinks that could help
seniors who are actively seeking solutions to improve
their health conditions build nutritious and balanced
diets. Products developed for health complications and
channelled through digital platforms could ...

Consumer Snacking Trends -
China

“As consumers today are concerned more on the
freshness of snacks, ‘short-shelf-life’ snacks have
entered the spotlight. Consumers who opt for this
attribute are actually seeking ‘all natural’ products, as
freshness usually means ‘no preservatives’. Innovation
in ‘short-shelf-life’ snacks now is concentrated on bakery
products, but as consumers’ pursuits for ...
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