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Sportswear Retailing - China

"A lack of interest in sports participation used to drag
the sportswear market, but consumers’ increased
attention to adopting a healthy lifestyle is expected to
bring the market continuous growth. Facing more
fashion and retailers’ brands entering the market,
specialised brands need to reinforce their strength on
functionality."

-Yihe Huang ...

Home Retailing - China

“Consumers in China are more willing to decorate and
upgrade their home. They have become more generous
on budget and are seeking a balance of functions and
styles. The demands of the home retail market will shift
from renovating new housing property to upgrading
‘old’ ones. It will be crucial ...

Grocery Retailing - China

“As fundamental as their needs for grocery goods are,
grocery shoppers’ habits are changing. Grocery shopping
occasions will become more diverse, and consumers are
becoming sophisticated and demanding. Rather than
being all things for all people and competing with scale,
future competition will be about identifying individual
market segments and ...
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