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December 2018

Soap, Bath and Shower Products -
China

“Unisex shower gel still dominates the market and men
are at the early stage to use male-specialised shower
products. Further competition lies in fragrance and
value-added functions such as sensory experience.
Offline channels, especially beauty vertical channels
should be invested in.”

— Vicky Zhou, Research Analyst

November 2018

Health Supplements - China

“Parents have the intention to purchase health
supplements for their children, especially probiotic
supplements. Brands should develop a professional and
international brand image to earn consumers’ trust,
particularly since e-commerce is emerging. Enhancing
product options and innovations is also important to
attract consumers.”

— Vicky Zhou, Research Analyst

October 2018

Suncare and Pollution Protection
Products - China

“Higher usage frequency is driving the sunscreen market
to grow after the category is widely penetrated, thanks to
its association with anti-aging that has encouraged a
third of respondents to use it all year round to fight
against aging skin. The prevention mindset can also be
enhanced in the delivery ...
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