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Wine - China

“Under the pressure of reduced global supply and lack of
appreciation from the mass market, wine in China is
entering a phase of adjustment. With more players
encouraged by favourable trade deals entering the
market, consumers are presented with abundant
selections from various channels. The opportunities for
players reside in ...

December 2018

Beer - China

“To some extent, Chinese consumers are interested to
know how to evaluate beer. They have begun to taste the
beer and pay attention to the flavour of the beer, not just
as a simple food companion. For beer companies, how
to grasp this change to communicate with consumers on
beer ...

Western Spirits - China

“The rising middle-class is fuelling the accelerating
recovery of Western spirits in China. With fast adoption
of e-channels and growing Western cultural influence,
both opportunities and challenges are presented to
market players; operators need to find a way to make
Western spirits fit into modern Chinese lifestyles. The
consumer groups ...
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Coffee - China

“The blurring boundary between packaged coffee
manufacturers and freshly-brew coffee retailers brings
more uncertainties to the category, let along the
ambitious ‘new retail’ players. Growing consumption
frequency signifies that there is still space that coffee
can stretch into in China. To drive premiumisation,
clean label claims can be appealing.”
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Soft Drink Trends - China

“Consumers choose difference types of soft drinks
according to the drinking occasion, which is good news
for manufacturers as they can differentiate their
products based on the consumption occasion targeted.
For innovation, products with minus claims such as low
sugar or low calories are not enough to meet consumers’
demand ...

reports.mintel.com



