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Theme Parks and Amusement
Parks - China

“Theme parks and amusement parks are estimated to
see slower but still healthy growth in terms of visitor
volume. The market will become more mature.
Establishing a well-known brand will be critical for
future competitiveness. Park brands can leverage
products that source inspiration from parks’ IPs to grow
sales, such ...
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Family Leisure - China

“The leisure market will need to be aware of more
diverse types of families, as the singles economy and pet
economy are changing the structure of families in urban
China. Brands need to respond by being more
considerate of their service offerings to make sure they
accommodate different preferences and ...

Night Life - China

“The China night life market is a big market with
potential to grow, but current supplies are still limited.
All walks of night life, including dining, entertaining,
shopping, exercise/sports and cultural related, have
seen opportunities to grow. Overall Chinese consumers
mostly want to be relaxed or de-stressed but there ...
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Airlines - China

“Given the positive market conditions, total air
passenger volume is estimated to maintain steady
growth in 2019-24. Driven by consumers’ passion for
outbound travel, the international segment is expected
to see faster passenger growth than the domestic. High-
speed trains are very competitive on domestic short-
distance trips, while airlines can capitalise ...

Themed Travelling - China

“With consumers motivated by personal hobbies to try
themed travel, customisation is part of the ‘DNA’ of this
product. This means well-design themed travel can
serve as an ingredient for customised travel on one
hand, but it is difficult for themed travel to enjoy
economy of scale on the other ...
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Premium Hotels - China

“The premium hotel segment has seen steady growth
over the past five years. The segment outlook is positive
and it is estimated to grow at a CAGR of 6.0% between
2019-24. Premium hotels are harnessing unique
designs, smart rooms and wellness to differentiate.
Premium brands may also differentiate themselves ...

June 2019

XTSIk TEESS- FE - China
“20184F R 5 th 244 R E Rl T A M A N30% . ZER
, BI% 2 E L iB2CiTsHEsh , MAEB2BMTH. 90/F
ESNESSHMSIRE 2. SHERNEIERINE G
B MERMETEIR, BIRT AL ZMEEREE M
E%ﬁﬁﬂiz—oﬁtﬁﬁ%%ﬁ&ﬁﬁﬂ%&%?ﬁ
S34F, "

— RIRIK , BIROATIm

May 2019
R4S ks 7 E - China

“REERETIZE AL THIES , EKTREXTIZED

Marketing to Business Travellers -
China

“Business travel in China accounted for about 30% of
the total travel market in 2018. Business travel is driven
more by the B2C market than the B2B market in China.
The post-90s generation have become key frequent
business travellers. Mid-scale hotels are the most chosen
business travel accommodation. Catering has ...
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Cruises - China

“Although the cruise market is currently in a transitional
period, there is potential for market growth in the long
term. It is important for companies to focus on service
quality, differentiating activities and forming strong
partnerships with travel agencies to achieve sustainable
growth. Companies can tap into culture, popular themes
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Marketing to Chinese Tourists -
China

“Shopping cannot strongly motivate consumers to visit
an outbound destination. Travel service providers can
leverage cultural discovery, local experience, food and
amusement parks to attract Chinese consumers.”

— Saskia Zhao, Research Analyst
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