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Consumers and the Economic
Outlook - Quarterly Update - UK

“The increase in confidence that we discussed in
Consumers and the Economic Outlook – UK – March
2018 clearly wasn’t a one-off. Our confidence data has
been running for almost a decade now, and people’s
assessments, both of their current financial situation
and how they expect their finances to shape ...

Underwear (incl Loungewear/
Nightwear) - UK

“Growth in the UK underwear, nightwear and
loungewear sector has been strong, with sales boosted
by an increase in the amount of time people are
spending at home, which has in turn driven a new
demand for nightwear and loungewear products. The
market is highly competitive, with a broad assortment ...

Womenswear - UK

“The womenswear market is facing challenging times,
with many of the major players in the market seeing
weaker sales growth. In a more competitive retail
environment, retailers must make sure they have a
compelling product offer and a real understanding of
what their customers want. Retailers can no longer get
...

Department Stores - UK

“The UK department store sector remains challenging,
with a number of the leading players struggling to carve
out their niche in a crowded retail market. Innovation
has been centred on creating a compelling in-store
environment and whilst this is important, research
suggests that department store retailers should be doing
more ...

Retail: Clothing
and Footwear -
UK
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