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IP and Licensed Merchandise -
China

“With growing confidence and interest in Chinese
culture among consumers, Chinese IPs have witnessed
decent development by riding the guochao trend. What’s
more, mystery boxes, an innovative marketing and sales
approach, have opened up a new avenue for IP
commercialisation. It is essential that IP creators and
operators, both international ...
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Omnichannel Retailing - China

“Consumers have established ways of shopping and
searching for information across different channels.
Online channels’ penetration is slowing down, while
offline channels are gaining footfall. At this moment,
brands and retailers should shift the focus to enhancing
shopping experiences for consumers and cultivating
customer loyalty by maintaining consistency across key
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Consumer Spending Sentiment -
H2 - China

“The trend of a stable recovery of China’s economy
remains unchanged. Although the financial situation
and confidence of consumers has declined slightly in the
second half of the year, the impact of the coronavirus
outbreak is expected to be alleviating. As consumers
pursue a higher quality of life, self-enjoyment and ...

Major Domestic Appliances -
China

“Health has become an ever more important direction
for the upgrade of major domestic appliances. Amid
increasingly fierce market competition, providing
differentiated solutions to meet the health demands of
diverse groups brings new growth opportunities for
brands. In the long term, products with intelligent
functions are the next frontier of ...
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Fresh Grocery Retailing - China

“Continued income growth and a focus on healthy eating
will promote the sustainable development of fresh
grocery retailing. Amid increasingly fierce market
competition, the penetration rate of emerging channels
is constantly increasing. At the same time, traditional
channels are innovating to attract traffic. Targeting the
needs of segments and exploring ...
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Mother and Baby Products
Retailing - China
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Elevating Shopping Experiences -
China

“The development of technology has brought impetus to
the experience elevation. Technologies represented by
AR and AT are bringing a distinctive Metaverse shopping
experience, and even making physical store shopping
activities more immersive. Private traffic management is
gaining more attention. Some retailers have already
begun to change their thinking, paying ...
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“Premium product and professional service are what
most young post-9os born parents are chasing. Most of
them are highly educated, open-minded, aesthetically
pleased and like to try something new. They love sharing
ideas and experiences through online community and
learning parenting advice from different channels.
Brands should devote their efforts ...
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Social Commerce - China

“The social commerce market’s growth is stagnant, with
no significant expansion in consumers’ participation this
year. Marketing methods dependant on social
relationships seem to have reached a ceiling.
Community group buying, a format of social commerce,
earned attention during the outbreak and attracted
internet giants who rushed into the market ...
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Small Kitchen Appliances - China

“Small kitchen appliances build links with consumers
through the ideas of quality of life and health. This trend
will continue, although people still face challenges from
COVID-19. The market is constantly subdivided, and
new products are constantly emerging. The fierce brand
competition provides benefits for consumers and drives
the product ...

Household & Cleaning Appliances
- China
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Personal Care Appliances - China

"Thanks to consumers’ constant pursuit of healthier
lifestyles and easier personal care treatment, the China
personal care appliances market has thrived in the past
few years and may continue to expand at a steady pace
going forward. E-commerce has accelerated product
penetration and lowered the barrier to new products
entering ...
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Beauty Retailing - China

“Consumers are continuously shifting towards online in
the wake of COVID-19, but the differential in the
perceived quality of products and prices between online
and offline channels are marked. Physical stores need an
educational and experiential offering to connect with
consumers, while online platforms need to team up with
brand ...
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“With more diversified and emerging needs from
consumers, household and cleaning appliances are also
moving forward in a path of diversification. Whether
they are single people, pet owners or families with
children, consumers have their own reasons for buying
household and cleaning appliances, which poses
challenges for brands to create ...
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Home Retailing - China

“Home has attained greater meaning after the COVID-19
outbreak and become a multi-functional space for
people. With emerging lifestyle needs, consumers are
paying more attention to home products that deliver
health, identity and experience. Home retailing brands
have a great opportunity to help consumers navigate the
ever-changing category environment, leveraging ...

Attitudes towards Home Design -
China

“Along with improving housing conditions, Chinese
consumers’ desire to achieve and express their ‘lifestyle’
through home design has never been higher. Beyond
basic functionalities, holistic wellbeing at home has
become a priority, especially in the wake of COVID-19.
From health-related smart devices and sustainable
materials, to home entertainment systems, consumers ...
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Live Streaming Commerce - China

“Live streaming commerce leverages mass consumers’
enthusiasm for promotions and discounts as well as
brands’ focus on it as a key marketing channel. Along
with the popularity, live streaming commerce can expect
more regulation to ensure healthy growth. In the long
run, live streaming commerce will further penetrate
consumers’ daily ...
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