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“The increase in confidence that we discussed in “It is clear that recent coverage of plastic and the state of
Consumers and the Economic Outlook — UK — March the oceans is impacting on how consumers think about
2018 clearly wasn’t a one-off. Our confidence data has packaging for household care products. Sustainable
been running for almost a decade now, and people’s alternatives, recycled plastic and recovered ocean
assessments, both of their current financial situation plastics are all likely to be welcomed by consumers as
and how they expect their finances to shape ... they seek to live more ethically. However ...

May 2018
Dishwashing Products - UK

“The rise of the discounters has continued to dent the
market’s value sales, despite the growing population.
Going forward, an increase in small household sizes and
the squeeze on consumer spending pose a challenge to
the automatic dishwashing market. Meanwhile, interest
in packaging that reduces plastic waste presents areas
for ...
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