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Tea Shops - China

“Consumers are mostly taste-led when choosing tea
shop drinks, and they would like to pay more for natural
and fresh ingredients. The seemingly non-stop
innovation activity in this foodservice area has been
driving much of the business revenue. As more
consumers, including the young generation, pay
attention to the nutrition ...
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On-premise Coffee - China

“Upgrading in-store ambience and enriching coffee
pairing selections are two aspects to improve on-
premise coffee consumers’ overall consumption
experience and encourage sustained consumption.
Specific actions include but are not limited to building
the best environment for business occasions, services
and products that could educate over coffee culture, and
healthy or ...

Menu Insights - China

“Despite being a fragmented market, stricter regulations
are going to help ease food safety concerns. Amid
interest in trying different ethnic cuisines, consumers
are also beginning to combat over-flavouring. Their
perception of nutrition of certain ingredients, be it
superfoods or meat, can very much affect their decision-
making. Although their desire ...
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Food Delivery Services - China

“China’s food delivery market has enjoyed explosive
growth in recent years due to consumers’ increasing
value on convenience. However, there is still great
potential as consumers start to see food delivery as a
treat rather than a tool to meet the basic need of
satisfying hunger. Regarding usage habits, consumers ...
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Breakfast Foods - China

“Nutrition and safety are the two basic requirements for
consumers when choosing breakfast. While the market
value will certainly keep growing, the impetus to drive
more business opportunities lies in providing
convenience and saving time on preparing breakfast;
moreover businesses may have an opportunity of adding
more diversity to Chinese ...
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Ice Cream and Dessert Shops -
China

“China’s ice cream and dessert shop market has enjoyed
robust growth in the last five years, helped by the
growth of new and more specialised brands; however,
there’s still room for more niche products, such as
frozen yogurt. As consumers are craving unique and fun
experiences, exploring interactive experiences, such ...
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Fast Casual Restaurants - China

“Although growing dramatically, China’s fast causal
market is still in a stage of infancy. Existing fast casual
brands should focus on workday lunch as well as explore
other occasions, especially workday dinner and late-
night meal. There is also opportunity in the market for
more Chinese-style fast casual brands providing inviting
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