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Oral Care - China

“Over half of consumers are keen on using gum caring
and anti-sensitivity toothpastes even if they haven’t
experienced related dental problems. This makes the
idea of prevention over treatment solid and could be
expanded into other functions, such as whitening,
preventing calculus, and maintaining a balanced oral
microbiome.”
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Beauty Retailing - China

“Bricks-and-mortar stores are no longer just a place to
sell products but also a destination to create experiences
for consumers, the focus should not only be selling
products with price competition with online channels,
but shift to create memorable experiences, to provide
expert advice and the most importantly is to ...
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Clean Beauty - China

“Though gathering positive attitudes from consumers,
further growth of clean beauty is likely to be hindered
due to low awareness in China market and consumers’
cognitive ambiguity. This calls for brands’ efforts on
consumer education on its differentiation from current
organic/natural beauty concepts. On the other hand,
consumers’ needs ...
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Hair Colourants and Styling
Products - China

“Hair colourants, in consumers’ minds, work as a
display of fashion, rather than serving as a cover for
aged grey hair. The widely held keenness towards trendy
hair colours implies that brands need to alter their
product images via marketing communications to
present in a more fashionable way to attract ...

Haircare - China

“Consumers’ awareness of hair and scalp care both
increased in the last year, though anti-hair loss and hair
volumising are yet to take off, as consumers’ attention is
more focused on obvious hair issues like split ends and
dryness. But 25-29 year olds are worrying about hair
volume more than ...
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