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IP and Licensed Merchandise -
China

"With the continuous improvement of consumers’
personal identity, the concept of IP has become broader
and has become an important image element that
highlights personal characteristics in the society.
Licensed products related to IP have correspondingly
ushered in broader market opportunities. Local IP in
China is also constantly emerging, which ...
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Omnichannel Retailing - China

“Omnichannel retailing enhances Chinese consumers’
shopping journey and experience, allowing them to
navigate online and offline platforms to find the latest
products and the best deals. Driven by technological and
socioeconomic developments, many innovative retail
formats with futuristic applications will emerge.
However, in the near term, omnichannel retailers
should focus ...
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“E-commerce poses the biggest threat to shopping malls
and the outbreak of COVID-19 has exacerbated the
situation since consumers now worry about infection.
Fortunately, consumers’ shopping mall visits seem to
have returned to normal after the home quarantine
period. But consumers’ requests have become more
demanding. The role of shopping ...
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Fresh Grocery Retailing - China

“Spending per family will keep increasing, leading to a
healthy growth rate for fresh grocery retailing industry.
Online retailers, as the growing sector, will have to
provide values that are more than just convenience for
consumers. Younger demographics are pragmatist
utilizing both online and offline channels to get the best
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Social Commerce - China

“Social commerce has evolved quickly during the past
few years. Increasingly more social media platforms
have jumped on the bandwagon officially by
incorporating the livestreaming and shopping function
directly into the platform so that consumers don’t have
to be redirected to e-commerce platforms to make the
final purchase. The outbreak ...

Mother and Baby Products
Retailing (Incl Impact of
COVID-19) - China

“Given the expected drop in the number of new-born
children in the next few years, the overall future growth
of the mother and baby products retailing market will
mostly come from increasing spending per baby. Online
comprehensive shopping websites have become more
important for mother and baby products sales and ...
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Beauty Retailing - China

“Bricks-and-mortar stores are no longer just a place to
sell products but also a destination to create experiences
for consumers, the focus should not only be selling
products with price competition with online channels,
but shift to create memorable experiences, to provide
expert advice and the most importantly is to ...

Changing Landscape of Car
Retailing after COVID-19 - China

“The shut-down of offline car dealers and trade markets
put a temporary pause on the car retailing industry
during the lockdown period of COVID-19, since car
retailing is an industry that heavily relies on the trade
dealership model. The impact of COVID-19 has made
both car brands and consumers more ...
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Pop-up Stores - China

“With consumers' high expectations of pop-up stores in
mind, pop-up stores will become more pervasive in the
retail world by compelling other retail formats to have
more pop-up elements. Consumers' pursuit of novelty
and connecting with brands emotionally has pushed the
retail market to become storytellers than mere
capitalists. The ...
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