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Oral Hygiene - China

“Innovation in technology, product claims and
packaging is driving both mature and newer product
types such as electric toothbrushes and toothpaste for
sensitive teeth, to continuously grow. Niche brands like
Lion and Kao become more competitive and are posing
challenges to big players by impressing consumers with
good results.” ...
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Managing Skin Conditions - China

“Minor skin conditions seem to be no big deal for
Chinese consumers. The majority of them don’t bother
to use specialised products or take medicines to treat
their skin conditions. In order to broaden consumer
base and usage frequencies, cosmeceuticals need to
promote more preventative usage by positioning as a ...
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Beauty Retailing - China

“Providing personalised designed products is perceived
as an upcoming trend, and is especially an area needing
most attention in bricks-and-mortar stores. This
approach can help to win back lapsed offline buyers and
differentiate from online offerings. Online channels
should explore beyond price competition by
incorporating new techniques such as AR ...
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Haircare - China

“The premiumisation of shampoos and conditioners
actually poses threats to the development of hair
treatment products. With more and more shampoos
including advanced claims such as scalp care,
nourishing or aromatherapy, consumers may feel no
need to employ extra products. Brands need to make
more efforts to give hair treatment ...
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