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December 2018

Western Style Cooking and
Baking Habits - China

“With more exposure to foreign culinary cultures
through outbound travel and social exchanges online,
more and more Chinese consumers adopt Western style
cooking and baking as a lifestyle choice. While at the
same time, presupposition that it is complicated and
requires additional appliances prevents many from
putting their hands to ...
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Baby Supplementary Food - China

“With stricter regulation under way, parents are now
more confident feeding their children packaged baby
supplementary food. Coupled with strong willingness to
trade up, total market value is expected to maintain
steady growth in the next five years. Products with
organic, local and functional claims are attracting
greater attention in ...
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Chinese Style Cooking Habits -
China

"In fact, cooking and eating at home nowadays is more
like a family activity or something of a lifestyle choice, it
is not just for filling the belly but something that can
strengthen the bonds between couples, between kids
and parents. When selecting food such as soy sauce,
consumers try ...
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Health Supplements - China

“Parents have the intention to purchase health
supplements for their children, especially probiotic
supplements. Brands should develop a professional and
international brand image to earn consumers’ trust,
particularly since e-commerce is emerging. Enhancing
product options and innovations is also important to
attract consumers.”

— Vicky Zhou, Research Analyst
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September 2018

Spreads and Dipping Sauces -
China

“Ingredients are the most crucial factor in consumers’
decision-making process, with 52% of consumers saying
they would like to buy spreads or dipping sauce if the
product uses natural ingredients. However, a great
number of consumers aren’t willing to compromise on
healthiness for better flavours, suggesting opportunities
for healthy products ...
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August 2018

Frozen and Chilled Ready Meals -
China

“Although the market prospects of ready meals have
been questioned in recent years, especially given the
competitive pressure from food delivery services and
New Retail, Mintel believes the category still has strong
potential. Indeed some leading players’ efforts with new
product innovation are already paying off.

What players need to ...
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Attitudes towards Comfort Foods
- China

“There is a good opportunity for comfort food in China
as Mintel research shows using foods to adjust the mood
is a widely recognised practice by Chinese consumers
and there is a wide acknowledge of the impact of food on
people’s mood. Businesses, especially snack brands, can
communicate on the ...
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Yogurt - China

"Although consumers’ consumption frequency is lower
than last year, China’s yogurt market will keep growing
in both the ambient and chilled sectors. The active
innovation in flavour and texture, and the introduction
of new product formats will be the main impetus,
driving the premiumisation trend. Local brands have
started to ...
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Nuts and Dried Fruits - China

“Nuts are welcomed by consumers because of their
healthy and tasty image, however more diversified
flavours of nuts are needed in the market. The dried
fruits category is likely to benefit from freeze-drying
technology, which adds a crispiness which is currently
seen as premium. The future of nuts and dried ...
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Attitudes towards Sports
Nutrition - China

“The Chinese sports nutrition market is still in the very
early stage, not as mature as the Western markets.
Consumers lack knowledge about sports nutrition.
Manufacturers can penetrate the market by targeting
mainly sports professionals and lovers. With growing
knowledge of sports nutrition and professional level of
doing sports/exercise ...
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Breakfast Foods - China

“Nutrition and safety are the two basic requirements for
consumers when choosing breakfast. While the market
value will certainly keep growing, the impetus to drive
more business opportunities lies in providing
convenience and saving time on preparing breakfast;
moreover businesses may have an opportunity of adding
more diversity to Chinese ...
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Festive Foods - China

“The essential of festive foods isn’t about putting the
products in a festival-themed package, but the intrinsic
connection with festivals. It is these connections that
drive consumers’ consumption and gifting of festive
foods during festivals. Innovations around flavours,
packaging and formula are necessary, but brands
shouldn’t forget to enhance the ...
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Purchasing Food and Drinks for
Children - China

“As the concept of a balanced diet becomes popular, not
all parents are interested in implementing strict rules on
their child’s diet. Giving in to children’s requests and
occasionally buying unhealthy treats is not always seen
as a bad decision because some parents think that
raising a happy, independent child ...
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Consumer Snacking Trends -
China

“Despite the increasing propensity to be health
conscious among today’s consumers, as high as 80% of
people still say snacking makes them happy rather than
guilty, suggesting snacking innovation isn’t just about
healthy-driven, better-for-you products. There is a true
demand for real indulgence, especially as Mintel’s
research reveals that snacking ...

Dairy Consumption Trends -
China

“The dairy market as a whole is growing stably while
different categories have very different performances.
Cheese and yogurt are the winning categories, while
milk, ice-cream and butter & yellow fats are performing
less well by comparison. On the other hand, consumers
have very different perceptions towards different dairy
products ...
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