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Sports among the Youth - China

“While sports consumption was negatively affected by
COVID-19 in the short term, we’re seeing recovery of the
sports industry as social distancing rules relax. Holiday
sports such as skiing/snowboarding and surfing, as the
trendiest sports in young consumers’ eyes, are expected
to boom after the pandemic is over as ...
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Travel Influencers - China

“Consumers want to hear directly from travel brands
rather than secondary sources. Moral values influence
how consumers choose inspiration sources and will have
an impact on purchasing decisions. Consumers also
demand brands to be transparent in communications.
Establishing a specialisation in delivering inspirational
marketing contents from a cultural perspective can ...
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Family Leisure - China

“Powering children’s leisure activities with learning
motivates family leisure spending. ‘Learning’ has been
intensively interpreted as knowledge and intelligence
building for children, making this a crowded field.
Leveraging parents’ passion to engage children in the
kitchen and develop art and sport skills are new
‘ingredients’ to watch.

Parenting goals are ...
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Impact of COVID-19 on Travel -
China

“Market recovery has been supported by domestic local
travel so far. The strong willingness to adopt various
types of travel, including domestic and outbound, in the
near future suggests robust demand for further
recovery.

The travel market will become more consumer-driven
after COVID-19. People want to experience quality
travel. Though ...
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Impact of COVID-19 on
Consumers' Leisure Time - China

“COVID-19 hit more severely the out-of-home leisure
segment than the in-home. In the near future, in-home
leisure which includes many online activities will drive
the sector’s recovery. The out-of-home segment,
particularly entertainment activities, will find it difficult
to return to pre-outbreak consumption levels. This is
due to consumers’ prudence in ...
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Music Festivals - China

“Music festivals are not likely to see rebound of
attendance when offline live music performances
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Marketing to Senior Travellers
(Incl Impact of COVID) - China

“Seniors will become an important consumer group in
the future travel market, not only because the growth in
the population of seniors and their travel frequency, but
more importantly because they are among the first
group of consumers to pick up travel after COVID-19,
due to more stable disposable income ...
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resume, given that consumers will deprioritise live
performances in leisure time. Music festival operators
will need an overhaul of business strategy for
sustainability in the long-run. This cannot totally be
attributed to the outbreak of ...

Winter Holidays - China

“Local lifestyle, culture and winter sports have turned
the icy weather into popular tourism resources over the
past five years. To maintain the attractiveness of ice and
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snow destinations, tourism sites shouldn’t lose their
authenticity when commercialising holiday
destinations.”

— Saskia Zhao, Research Analyst

The Arts and Crafts Consumer -
China

“The arts and crafts industry is emerging as a new type
of leisure activity in China. To further increase
consumer involvement, brands can position arts and
crafts projects as facilitators of personal and social gain,
such as making crafts projects as a way to learn new
skills, celebrate unique moments ...
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