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Consumers and the Economic
Outlook - Quarterly Update - UK

“People are still wary about the potential impact of
Brexit – particularly when it comes to the cost of living.
But people seem able to separate these macro-economic
concerns from their own personal financial situation.
Unemployment remains at record lows, and while
average wages are still increasingly more slowly than ...

Motor Insurance - UK

“Such strong growth in average motor insurance
premiums appears to be unsustainable given upcoming
changes to claims processes, meaning insurers will need
to look elsewhere for healthy margins. High potential
distribution channels represent a chance to embrace
changes in the way people drive, while brand is
becoming more important in ...

Critical Illness Cover - UK

“Despite the constant tweaking of policy terms, devising
more simplified and affordable propositions and
introducing added-value benefits, providers still struggle
to effectively tap into the strong latent demand that
exists within the core target groups of families and
mortgage holders. As such, it remains an
underpenetrated market.”

– Sarah ...

Travel Insurance - UK

“The travel insurance industry is driven by intense price
competition, as many consumers draw on price
comparison websites in order to find the best deal. At
the same time, travel insurers are facing increased cost
pressures, making it difficult to keep premiums down
and maintain comprehensive levels of cover. Insurers ...
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