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Shopping for Household Cleaning
Products - China

“Household cleaning products come out as one of the
winning categories after COVID-19 due to growing
demand for a clean and safe home living environment.
But retail competition is fierce with such a functional-
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driven and price sensitive category. Mintel has identified

that different channels attract different types of cleaning
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Laundry and Fabric Care - China

“The laundry and fabric care category needs to respond
to consumers’ health-related concerns and clean
lifestyles after the COVID-19 outbreak. It is critical for
brands to provide clear communication of the health
impacts associated with laundry products. Consumers’
attention to skin health represents opportunities — anti-
bacterial laundry products can help ...
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Dishwashing Products - China

“The primary reason consumers buy environmentally
friendly products is because they are good for human
beings rather than good for the planet. Consumers are
willing to pay extra for dishwashing products with
natural ingredients, biodegradable formula and no
preservatives, which are considered safer to use. If a
brand wants to ...
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Air Care - China

“There has been a shift in consumer demand for air care
products, from being functional for eliminating odours,
to focus on personal wellbeing by improving indoor air
quality, enhancing home ambience and mood, which
will be a key growth driver in the future. New product
development and marketing in air ...
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