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Beauty Retailing - China

“Bricks-and-mortar stores are no longer just a place to
sell products but also a destination to create experiences
for consumers, the focus should not only be selling
products with price competition with online channels,
but shift to create memorable experiences, to provide
expert advice and the most importantly is to ...

RIAJE - China

“BRINEDRHREXNHASEIY , BUE—MFE LT

KINELRNTR , SHIERETEWENEE,. THE
FIESRKISHRUR SRAEMERIXR | XHNTETIHM
MiEEGRE | MAULARTER. SKP-SHKUEAETTH
BZ. ZTHUNEEEN. MMEIHMRNR , BiBRS
IHBREMTRERR, XFIRSIARER, shAOZMNALIE
ERREIEBERNIERE | ITER—T_NREER.

— W, BTROATm

Pop-up Stores - China

“With consumers' high expectations of pop-up stores in
mind, pop-up stores will become more pervasive in the
retail world by compelling other retail formats to have
more pop-up elements. Consumers' pursuit of novelty
and connecting with brands emotionally has pushed the
retail market to become storytellers than mere
capitalists. The ...
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