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Car Usage Habits - China

“Consumers are driving for long-distance purposes a lot
less frequently this year. As such, some functions that
improve the in-city driving experience, such as LATCH,
HUDs and Bluetooth speakers, are now more important
than ever before. Compact cars and compact SUV are
still the most owned types of car. Consumers ...
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Car Purchasing Process - China R4 &/ - China
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“The sales of SUVs will continue to grow but the SUV is
going to reach saturation point. It comes as no surprise
that German brands dominate consumers’ future car
purchasing plans and that 4S stores are the major
purchasing channel for consumers. However, it is a
surprise to see that ...
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Car Finance - China

“Chinese consumers’ car financing methods are still
conservative, especially consumers in tier two cities.
Bank is the main car finance method for consumers. The
top three methods that surveyed respondents chose are
household savings, car-specific loans from banks and
personal savings (48%, 46% and 46% respectively). On
the other hand ...
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Car Hire - China

“Chinese consumers rent cars mostly for domestic self-
drive tour and visiting family or friends. Consumers
with a high income tend to rent for self-drive tour and
the low income group like to rent for visiting family or
friends. Males aged 30+ usually use B2C platforms for a
specific and personalised ...
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Luxury Cars - China

// /] &lt;p&gt; &lt;em&gt;&amp;#8220;Chinese luxury
car buyers have divided opinions towards cabin interior
designs. Although they will welcome creative designs,
they fail to reach an agreement on a specific direction.
30-39-year-olds prefer those sophisticated cabin designs
having a driver-facing central console and real buttons;
while younger generations ...
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New Energy Cars - China

// /] &lt;p&gt;&amp;#8220;The core buyers of EVs
(electric vehicles) have been skewing from 40-49-year-
olds to 30-39-year-olds with high household incomes,
suggesting the core car buyers in China are gradually
picking up a more welcoming attitude towards such
vehicles.&lt;br/&gt;25-29-year-olds, especially males,
continue to have concerns ...
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Digital Marketing in Automotive -
China

“30-39-year-olds, instead of young adults, show the
highest interest in WeChat moment flow ads, especially
those full-size SUV (Sports utility vehicles) and MPV
(Multi-purpose vehicle) buyers. Therefore, car ads on
this channel could highlight the large inner space, with a
family theme to attract more attention.

Zhihu is now paid ...

February 2018

SUVs - China

“SUVs are going to continue the current success in the
foreseeable future. Mid-to-full-size models have an
expanding momentum, aligning with the trading up
trend of replacement car buyers. Yet, coupe-styled cross-
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SUVs - China
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type compact models are worth paying more attention
to, given their popularity among post 9os car buyers,
especially MinTs. The ...
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