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November 2017

Car Aftermarket - China

“Car maintainers in China are maturing, together with
their cars — the average length of driving reaches 3.5
years in 2017. They now prefer independent auto shops
for minor maintenance and quick repair. Female car
owners in their 20s worth being paid more attention to,
given their higher maintenance ...
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Sportswear Retailing - China

“Sportswear retail sales are on the up, but are moving
relatively slowly, competing as they do with other
fashions, and the attention of consumers in a market
limited by a significant number of people never or rarely
getting involved in sports. To appeal to more people,
including sports enthusiasts, sportswear ...
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Car Purchasing Process - China

“The decision-making process of affluent 25-29-year-old
first-time car buyers lasts for less than three months.
They are more willing to gather information from social
networks and other unauthentic channels like
livestreaming apps and second-hand car platforms than
other car buyers. But to convince them, brands’ official
websites and WeChat accounts ...
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New Retail - China

“Not content with revolutionising China’s retail market
by growing online retail, and Alibaba’s dominant share,
Jack Ma is now implementing the merger of online and
offline retail into 'New Retail’. But this ‘New Retail’ is
not simply the sum of two parts. What we are beginning
toseeisan...
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Convenience Stores - China

“Strong recent growth in the convenience store market
has not yet alleviated the fragmentation and
regionalised nature of the competition. The rise of
online grocery retailing and new business from
providing ‘last mile’ online shopping solutions have
helped drive growth, but convenience store chains must
increasingly differentiate to effectively compete ...

March 2017

#5748 - China

“RERKNG , EiEETiHETEREELTENHT
IS P AR AR IEE. 2 HSNE SRR ERA T T A&
TEERR  BERMY T HaHE R eET KNEER

ERZFE - China

“MAREN R RSN T RBTETIANIEK | FIRAT
ETERRZT KEERSE . 1B 0RENRE (S mamit
AEAFEREEL LURER 0 , BEESmER

reports.mintel.com



MINTEL

BEEEANEN. MEESHNINEREFTATS , TEH
FERREAER) M B TESHIT R ML E AIHT , AN
W, FEEGETRIAF RS R E T B R B R ZHE

®. [, ATTFEELWYELREFE . BERITE
%, SWUREFRFMERES , M1HiaEsNE BN
TEMAUTHRLH , DAlH OB A LRI XE

F,7

Beauty Retailing - China

“Online shopping is supporting the growth of the beauty
retailing market and compensating for stagnating offline
sales. Concern about product authenticity does not
prohibit consumers from looking for products online,
even for premium products, because the wide selection
of imported products and competitive prices in online
stores are still strong ...
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Haitao Shopping - China

“Despite rapid growth, the Haitao market is expected to
peak soon within China’s overall online retail market.
More foreign brands are establishing local online
presence, while Haitao is more important for market
newcomers to make a name for themselves. As more
foreign brands crowd the market, retailers and brands
have ...
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