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Winter Holidays - China

“Local lifestyle, culture and winter sports have turned
the icy weather into popular tourism resources over the
past five years. To maintain the attractiveness of ice and
snow destinations, tourism sites shouldn’t lose their
authenticity when commercialising holiday
destinations.”

— Saskia Zhao, Research Analyst

The Arts and Crafts Consumer -
China

“The arts and crafts industry is emerging as a new type
of leisure activity in China. To further increase
consumer involvement, brands can position arts and
crafts projects as facilitators of personal and social gain,
such as making crafts projects as a way to learn new
skills, celebrate unique moments ...
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