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Consumers and the Economic Customer Journey for the Home -
Outlook - Quarterly Update - UK UK

“People are still wary about the potential impact of “Some 13 million households bought furniture in the last
Brexit — particularly when it comes to the cost of living. twelve months and over half of these bought for the

But people seem able to separate these macro-economic living room, while a similar number bought for

concerns from their own personal financial situation. bedrooms. They display a wide range of browsing and
Unemployment remains at record lows, and while shopping habits, often gathering ideas online to shape
average wages are still increasingly more slowly than ... their ideas and choices, then making ...
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Nursery and Baby Equipment Electrical Goods Retailing - UK
Retailing - UK

“Spending on electricals held up well in 2017 despite
increased pressure on consumers’ finances. However, it
was again the non-specialists that were the driver,
particularly those with a strong presence online as
spending increasingly moves to online channels.
Demand is equally being driven by high levels of
promotional activity, which ...

“The nursery and baby equipment market has benefited
from many successful years of growth, but the sector is
now entering more challenging times. It is more
important than ever, in such a highly fragmented
market, for retailers and brands to stand out by
continuing to innovate and have a strong ...
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Consumer Trends, Attitudes and
Spending Habits for the Home -
UK

“In 2017, spending remained strong on buying for the
home in the UK, despite growing uncertainty about the
economy. But in the five years from 2017-22 market
growth will slow, as consumers feel a real squeeze on
their personal disposable income. Owner-occupiers and
those who say that their finances are ...
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