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October 2019

Wet Tissues - China

“Consumers are actively trying different types of wet
tissues in order to seek better quality of life across
different occasions. Wet tissues already show an edge
over facial tissues/handkerchiefs in playing with
children and pets, but potential exists to dig deeper into
scenarios like travelling, exercising and dining. This ...
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Laundry and Fabric Care - China

“After years of development in China, capsules are still
niche with further education needed, but more and
more manufacturers are making efforts in capsules to
stimulate the saturated market. Better performance and
multiple functions should be prioritised for capsules for
certain, while attractive packaging resonates with
women well. Moreover, specialised ...
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Dishwashing Products - China

“The Chinese dishwashing market is at a mature, steady
stage, and has been facing annually easing growth. The
market opportunities lie in consumers trading up to
premium products after becoming more informed about
available offerings. As such, it is not surprising to see a
remarkable number of consumers buying dishwashing
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Cleaning the House - China

“Brands in the household cleaning market need to move
beyond basic cleaning and provide extra health benefits.
As consumers are increasingly cleaning the house
themselves, the role cleaning can play in improving
mental health is widely recognised and presents
opportunities for product development and marketing.
Also, with growing pet ownership ...
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