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Soft Drinks Review - UK

“The soft drinks market has faced a challenging period
as sugar has come under public spotlight since 2014.
These drinks have, however, retained a substantial place
on consumers’ menus. The significant challenge ahead is
how to respond to the current scrutiny of single-use
plastic packaging, in terms of both government ...

Bottled Water - UK

“Out-of-home consumption underpins much of the
usage of bottled water, but the market is at risk from
people opting more for filling bottles with tap water.
Efforts to reduce sugar have helped sales of bottled
water, but concerns about plastic waste could dampen
future growth.”

— Richard Caines, Senior ...

The Leisure Outlook - UK

“Consumers spent cautiously over the Christmas and
New Year season of 2018/19 despite having money left
at the end of the month. Yet the promise of spring looks
strong, partly due to people’s plans for the coming
quarter, which should help the leisure sector rebound
from the recent lull ...
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Consumers and the Economic
Outlook - UK

“Concern over the impact of Brexit is more severe than
at any other time since Mintel stated tracking this
measure, including the initial shock in the immediate
aftermath of the vote. Theresa May’s withdrawal
agreement was the first glimpse of anything resembling
certainty since Article 50 was triggered in March ...
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Cider - UK

"Barrel-aged ciders appeal particularly to over-55s,
making these variants a promising means for companies

Online Grocery Retailing - UK

“Online grocery is still one of the fastest-growing
channels of the grocery retail sector, but growth slowed
for the third consecutive year in 2018. The number of
users is plateauing as retailers struggle to engage new
customers onto services that are still predominantly
targeting big-basket shops in a period where ...

Specialist Food and Drink
Retailers - UK

“Specialists have enjoyed two years of growth, helped by
high inflation in 2017 and a return to growth in real
wages in 2018. However, growth is forecasted to slow in
the coming years and cost and convenience continue to
be barriers to usage. Therefore it is important that
specialists look ...

Alcoholic Drinks Review - UK

“Drinks makers are continuing to cater to consumers
moderating their alcohol intake through a raft of low/
no-alcohol versions, ensuring that they can keep buying
into the market even as they seek to curb their drinking.

“Related to this desire to drink less, some consumers are
looking to choose higher-quality ...
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to maintain engagement among older consumers. As
well as tapping into quality associations around longer
ageing, these products would also offer a less sweet
flavour profile, which is likely to be particularly welcome
to older people ...
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