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Coffee Houses - China

"Consumer spending at coffee houses is in a steady
growth although some consumers may be switching to
quality yet more convenient and value-for-money
options such as in-home drip bag coffee and freshly
brewed coffee from fast food restaurants. Coffee houses
may consider offering more food and alcoholic drinks to
attract ...
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Fast Food - China

“As food delivery has changed what convenience means,
fast food brands need to establish other competitiveness
than speedy services or convenient locations.
Premiumisation is now the key word in the industry,
whether in terms of food offerings, store designs or
ordering and payment process. In particular, high
quality ingredients are ...
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Menu Insights - China

“Consumers want a focused menu from restaurants to
show expertise and authenticity. As they are getting
more explorative with different types of cuisines, there is
opportunity for more specialised restaurants featuring
niche regional and exotic cuisines. On the other hand,
Chinese light meal is another area worth tapping into
given ...
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On-trade Alcoholic Drinks - China

“China’s on-trade alcohol market is undergoing a decline
due to consumers’ rising health concerns. Brands should
try to associate their alcohol products with modern and
healthier occasions to encourage more orders. There can
also be an opportunity for special home-made alcoholic
drinks as consumers continue seeking novel experiences
they cannot ...
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Breakfast Foods - China

“Consumers are shifting to out-of-home breakfast
venues, especially convenience stores, which offer
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On-trade Soft Drinks - China

“Multiple healthy ingredients are the essential purchase
driver of on-trade soft drinks. Fruit- and milk-based
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convenience, value for money and a variety of choices.
Other out-of-home breakfast venues can offer more
daily specials to improve their competitiveness. At the
same time, consumers are sticking to Chinese foods at
breakfast, and international players should ...
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Casual Dining - China

“Although the casual dining market is enjoying healthy
growth, the market remains fragmented — and is
expected to be even more so as more new brands are
created featuring unique themes. To differentiate from
others, brands should define a focus that is relevant and
be able to provide unique experience ...

blended smoothie can harness an opportunity as they
are the most preferred ingredients. At the same time,
restaurants and beverage manufacturers may also want
to utilise natural ingredients to create strong sensorial
appeal to attract ...
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