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November 2020

Purchasing Food And Drink For
Children - China

“The shrinking child population and the growing issue
of childhood obesity in China is pressuring brands and
companies to help parents with premiumised food and
drink which accentuates naturalness, nutrient-dense,
and functionality in weight management. Meanwhile,
long-beloved ‘unhealthy’ food and drinks could still
preserve their market share by incorporating superfoods

January 2020

Consumption Habits Of Alcoholic
Drinks - China

“The unshakable leading position of baijiu does not
mean the alcohol category has remained unchanged.
The growth of Western spirits and the shift in purchase
channels remind current players to stay vigilant. As the
young generation become more important to the
category, innovation answering their needs may serve as
inspiration ...
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Health Supplements - China

“Continuously rising awareness of disease prevention
and the expanding ageing population will ensure the
future growth of the health supplements market, but
consumers’ concerns about reliability and effectiveness
of health supplements are the biggest obstacles to
brands’ further growth. It’s important to provide various
communication channels and build deeper relationships
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Soft Drink Trends - China

“The ongoing demand for premium quality and healthy,
functional soft drinks is a key driver behind a 7.6%
growth rate in market value from 2018 to 2019. ‘Plus’
factors such as added nutrients, freshness from
upgraded processing techniques, and beauty
enhancements could be critical for brands and
companies to ...
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Juice and Juice Drinks - China

“As a growing market, the juice category is led by
consumers’ health consciousness and driven by
advanced manufacturing and transportation techniques.
Pure juice chips away at juice drinks in share and
indicates the direction of premiumisation. Increasing
consumption occasions or repeat purchase is critical for
category growth. Nutrition and functionality ...
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Sports and Energy Drinks - China

“Continuously growing awareness and participation of

sports and fitness drive the robust growth of sports and
energy drinks, but as more drinks include functionality
claims related to health, sports and energy drinks need
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to reinforce their strength on positioning and
convenience to compete against them.”

— Loris Li, Category ...

June 2019

Premiumisation In Food and
Drink - China

“The majority of Chinese consumers are prioritising a
healthier lifestyle by consuming quality food and drink
products. With an overall elevated financial capability,
consumers are actively seeking premium cues that can
fulfil their needs to improve health as well as satisfy
taste buds as they tend towards becoming value-driven
rather ...
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May 2019

Ready-to-drink Tea - China

“The RTD tea beverage market in China is experiencing
stagnant market growth due to the hurdle of keeping
consumers always excited as competition in the overall
drinks category is fiercer than ever. To preserve the
market growth, brands and companies could look to
branding which could allow consumers to better ...
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Milk and Flavoured Milk - China

“Globally, fortified/added nutrition milk products have
gained rising popularity owing to consumers’ high
interest. Meanwhile in China, though consumers also
want milk with fortified nutrition, current innovation
focuses on ‘minus’ claims to build the ‘simpleness’
image. To keep ahead of the game, manufacturers and
brands can pay more attention ...
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Lactobacillus Beverages - China

“Current innovation in lactobacillus drinks focuses on
functional benefits and added nutrients. But in the long
term, as consumers become more knowledgeable, they
will realise the limitations of lactobacillus drinks in
terms of functionality. Manufacturers and brands can
position lactobacillus drinks as ‘the healthiest casual
drink’ and bring novelty to ...

March 2019

Infant Milk Formula - China

“In the post registration era, leading players are gaining
bigger market share with unqualified players being
squeezed out. Big SKU strategies have also helped
established brands strengthen winning positions by
concentrating resources on research and marketing.

Although a declining birth rate sounds alarm bells for
IMF demand, willingness to trade ...
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