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Supermarkets - UK

“The supermarket sector is growing once more, but this
growth has not been enough to stem the tide of spending
moving away from large-format stores. This decade has
seen unprecedented change in both how grocery
shoppers behave and how the sector is structured.
Consolidation, on both the retail and supply ...

Consumers and the Economic
Outlook - Quarterly Update - UK

“Financial well-being and confidence was lower in each
of the three months to October than we reported
throughout the summer months. This matches the
stagnant economic performance in August and
September. Overall though, most consumers are still
getting by, and remain relatively optimistic about their
financial future.”

– Rich ...

Clothing Retailing - UK

“The UK clothing market is going through a dramatic
period of change. Online is not only capturing a greater
share of consumer spending, but it is also highly
influential in what consumers are choosing to buy – no
matter where they are making the final purchase. Whilst
the online-only retailers ...

Retail: Overview
- UK
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