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December 2017

Sugar Confectionery - China

“The sugar confectionery market has finally regained
resilience in retail value, though volume sales are still in
decline as more health-conscious consumers are cutting
down consumption frequency or switching to adjacent
categories or other snacks.

Consumers’ scattered needs for either personal

consumption or gifting speak volumes for the
fragmented competition ...
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October 2017

Baby Supplementary Food - China

“Baby biscuits and snacks are well embraced by parents
among the baby supplementary food category, which
makes them perfect entry products to attract potential
users. It is important to emphasise the naturalness of
packaged baby food, while products designed for
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developing babies’ skills are important for babies aged
4-6 months ...
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August 2017

Yogurt - China

“Leading companies keep investing in ambient yogurt,
which has the highest penetration among all types of
yogurt or yogurt drinks. To further increase
consumption frequency, brands are looking for new
approaches to build association with certain occasions.
Though better-for-you is the ultimate trend, yogurt
brands should not take away all ...

July 2017

Frozen Ready Meals - China

“With needs for convenience and variety well catered for
by food delivery services, and Chinese consumers
becoming more nutritionally savvy and open to
exploring product varieties, frozen ready meals are
being consumed for different reasons and on new
occasions.”
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June 2017

Ice Cream - China

“The challenges from non-retail channels urge ice cream
manufacturers to bring more excitement, by
emphasising naturalness and authenticity. In the
meantime, consumers are still looking for indulgence,
which should not be compromised. There is scope for ice
cream as a mood food with a premium price, to sooth
the stressful ...

May 2017

Breakfast Foods - China

“Consumers are shifting to out-of-home breakfast
venues, especially convenience stores, which offer
convenience, value for money and a variety of choices.
Other out-of-home breakfast venues can offer more
daily specials to improve their competitiveness. At the
same time, consumers are sticking to Chinese foods at
breakfast, and international players should ...
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March 2017

Biscuits, Cookies and Crackers -
China

“Indulgence has been a main driver of biscuit
consumption. Rather than a piece of heavy and
intensively sweet biscuit, Chinese consumers define
indulgence as lighter bites that are crispy, with multiple
flavour and texture experiences, and are suitable to pair
with their drinks.”

February 2017

Chocolate Confectionery - China

“Chinese consumers primarily consume chocolate to
enhance the mood rather than as a snack, so making
chocolate more snack-like should potentially expand the
usage. Manufacturers can include popular healthy snack
foods such as nuts, dried fruits, or puffed grains to not
only add flavour and health benefits to the product ...
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FTRIHHEEDR - China Instant Noodles - China
THBRENSEATENIRENRERETEERERA “The instant noodle category is facing great challenges
2EEETIZLENFHE. JLEEXK , AXZEHEFTEE as demographic changes are reshaping the main
SEEN—HS  BRIWEMCASEATE. | BN consumer group of the category. Manufacturers should
MEREE N AR RER S EME R ERISIERER E L take action and respond to consumers’ upgraded needs
X—IRZ IR BNRZ AT RmE, 7 to stay competitive. A multi-brand strategy and clear

positioning will enable more precise targeting and
strengthen brand loyalty.”

January 2017

Consumer Snacking Trends -
China

“Globally, meat-based snacks have moved into the
spotlight in the last year owing to consumers’ high
interests in protein-rich snacks. The category has been a
part of traditional Chinese snacks for centuries but has
rarely been positioned as a high-protein snack.
Featuring its protein level and making them more
convenient ...
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