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February 2021

Consumer Spending Sentiment -
Q4 - China

“Significant economic indicators have rebounded thanks
to the effective economic stimulus policies of the
Chinese government. Guarded optimism is the main
theme, as consumers still prioritize saving. However,
their financial confidence has been significantly boosted.
Many of them are happy to consume for self-indulgence
to achieve a high quality lifestyle ...
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Consumer Spending Sentiment -
Q3 - China
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Credit Card Marketing - China

“Consumers are familiar with credit and consumption
loan products, which have become easily accessible
through various online financial services. However,
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“China’s economy continued to improve in the third credit cards have continued to maintain a healthy level
quarter, with many indicators turning from negative to of interest among consumers despite the challenges
positive. The overall economy is gradually returning to posed by the regulatory and competitive environment.
normal levels. Consumption of discretionary/luxury Going forward, banks are poised for new ...

goods has increased, but travel and foodservice-related
industries remain in recession. Premiumization is still
on-trend, with the majority of consumers ...
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September 2020

Consumer Spending Sentiment -
Q2 - China

“Driving domestic consumption will be key to China’s
economic recovery in the second half of 2020. Mintel’s
research shows consumer finances are not falling apart
even though two thirds of people have experienced some
loss of income after the outbreak. The traditional
mindset of ‘spend within their means’ has proved ...
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Impact of COVID-19 on Consumer
Spending - Q1 - China

“COVID-19 has disrupted China’s economic growth but
the fundamentals of the economy remain solid. After all,
China has a consumer market of 1.4 billion people and is
among the first few markets to emerge from the
outbreak after decisive lockdown measures to contain
the outbreak. Nevertheless consumer confidence has ...
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